



















关键词  环境形象；气候变化；议题关注周期；建构主义 
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f % f % f % f %
1 气候变化/全球变暖 33 34.7 20 42.6 40 22.5 93 29.1
2 空气污染 25 26.3 7 14.9 26 14.6 58 18.1
3 生态问题 12 12.6 1 2.1 22 12.4 35 10.9
4 环境污染总体状况 11 11.6 5 10.6 14 7.9 30 9.4
5 水污染 7 7.4 7 14.9 15 8.4 29 9.1
6 清洁能源与技术 2 2.1 3 6.4 17 9.6 22 6.9
7 环境治理政策 2 2.1 0 0 20 11.2 22 6.9
8 重金属污染 2 2.1 1 2.1 6 3.4 9 2.8
9 环境运动 1 1.1 0 0 8 4.5 9 2.8
10 绿色营销 0 0 0 0 4 2.2 4 1.3
11 土壤污染 0 0 2 4.3 1 0.6 3 0.9
12 其它 0 0 1 2.1 5 2.8 6 1.9


























































中 国 环 境 报 道 的 回 归 方 程Y=-4.20+2.85t-
0.27t²+0.01t³, R²=0.69, F=7.41, p<0.01 
中 国 回 应 气 候 变 化 报 道 的 回 归 方 程Y=1.54-
1.33t+0.31t²-0.02t³, R²=0.51, F=3.40, p=0.06
 ○中国环境报道 □中国回应气候变化报道
中 国 环 境 报 道 的 回 归 方 程Y=1.74-1.86t+0.54t²-
0.03t³, R²=0.58, F=4.54, p<0.05
中 国 回 应 气 候 变 化 报 道 的 回 归 方 程Y=3.57-







































































中 国 环 境 报 道 的 回 归 方 程Y=2.09t0.83, R²=0.52, 
F=12.80, p<0.01 
中 国 回 应 气 候 变 化 报 道 的 回 归 方 程Y=1.52-






























































































































































[1]BLUMER H. Social problems as collective behavior 
[J].Social Problems，1971, 18（3）：298-306.
[ 2 ]HANSEN  A .  E n v i r o nmen t ,  m e d i a  a n d 
communication [M]. London: Routledge, 2010:14.
[3]DOWNS A. Up and down with ecology— the 
“issue-attention cycle” [J]. Public Interest, 1972, 28:38-50.
[ 4 ]HANSEN  A .  E n v i r o nmen t ,  m e d i a  a n d 
新闻与传播
24
communication [M]. London: Routledge, 2010:21.
[5]TRUMBO C. Constructing climate change: claims 
and frames in US news coverage of an environmental issue [J]. 
Public Understanding of Science, 1996, 5（3）：269-283.
[ 6 ]HANSEN  A .  E n v i r o nmen t ,  m e d i a  a n d 
communication [M]. London: Routledge, 2010:22.
[7]TRUMBO C. Constructing climate change: claims 
and frames in US news coverage of an environmental issue [J]. 
Public Understanding of Science, 1996, 5（3）：269-283.
[8]MCCOMAS K & SHANAHAN J. Telling stories about 
global climate change: measuring the impact of narratives on issue 
cycles [J]. Communication Research, 1999, 26（1）：30-57.
[9]UNGAR S. The rise and （relative） decline of global 
warming as a social problem [J]. The Sociological Quarterly, 
1992, 33（4）：483-501; UNGAR S. Social scares and global 
warming: beyond the Rio Convention [J]. Society & Natural 
Resources，1993, 8（5）： 443-456.
[10]SCHAFER M S, IVANOVA A & SCHMIDT A. 
What drives media attention for climate change? explaining 
issue attention in Australian, German and Indian print media 
from 1996 to 2010 [J]. International Communication Gazette, 
2014, 76（2）：152-176.
[11]BROSSARD D, SHANAHAN J & MCCOMAS 
K. Are issue cycles culturally constructed? A comparison of 
French and American coverage of global climate change [J]. 
Mass Communication & Society, 2004, 7（3）：359-377.
[12]DJERF-PIERRE M. Green metacycles of attention: 
reassessing the attention cycles of environmental news 
reporting 1961-2010 [J]. Public Understanding of Science, 
2013, 22（4）：495-512.
[13]BACOT H & FITZGERALD M R. Issue salience, 
news coverage, and attention cycles of environmental problems 
[J]. Southeastern Political Review, 1999, 27（3）： 525-543.
[14]Corfee-Morlot, J., Maslin, M. & Burgess, J. 
（2007）. Global Warming in the Public Sphere. Philosophical 
Transactions of the Royal Society A: Mathematical, Physical 
and Engineering Sciences, 365（1860）， 2741-2776.
[15]DJERF-PIERRE M. Green metacycles of attention: 
reassessing the attention cycles of environmental news 
reporting 1961-2010 [J]. Public Understanding of Science, 
2013, 22（4）：495-512.
[16]COX R. Environmental communication and the 
public sphere [M]. London: Sage, 2010:157.
[17]TUCHMAN G. Making news: a study in the 
construction of reality [M]. New York: Free Press, 1978:22.
[18]MCCOMAS K & SHANAHAN J. Telling stories about 
global climate change: measuring the impact of narratives on issue 
cycles [J]. Communication Research, 1999, 26（1）：30-57.
[19]MCCOMAS K & SHANAHAN J. Telling stories 
about global climate change: measuring the impact of narratives 
on issue cycles [J]. Communication Research, 1999, 26（1）：
30-57.
[ 20 ]HANSEN A .  Env i r onmen t ,  med i a  and 
communication [M]. London: Routledge, 2010:19-20.
[21]EDELMAN M. Constructing the political spectacle 
[M]. Chicago: University of Chicago Press, 1988:14.
[22]DUNLAP R & VAN LIERE K. Commitment to 
the dominant social paradigm and concern for environmental 
equality [J]. Social Science Quarterly, 1984, 65（4）：1013-
1028; SHANAHAN J. Green but unseen: marginalizing 
the environment on television [M] //MORGAN M & 
LEGGETT S. Mainstream（s） and margins: cultural politics 
in the 90s. Westport: Greenwood, 1986:176-193. 
[23]KINGDON J W. Agendas, alternatives, and public 
policies [M]. New York: HarperCollins, 1995; JONES B D 
& BAUMGARTNER F R. The politics of attention: how 
government prioritizes problems [M]. Chicago: University of 
Chicago Press, 2005. 
[24]LIU X, LINDQUIST E & VEDLITZ A. Explaining 
media and congressional attention to global climate change, 
1969-2005: an empirical test of agenda-setting theory [J]. 
Political Research Quarterly, 2011, 64（2）：405-419.
[25]SCHAFER M S, IVANOVA A & SCHMIDT A. 
What drives media attention for climate change? explaining 
issue attention in Australian, German and Indian print media 
from 1996 to 2010 [J]. International Communication Gazette, 
2014, 76（2）：152-176.
[26]DUNLAP R E, XIAO C & MCCRIGHT A M. 
Politics and environment in America: partisan and ideological 
cleavages in public support for environmentalism [J]. 
Environmental Politic, 2001, 10（4）：23-48; MCCRIGHT 
A M & DUNLAP R E. Defeating Kyoto: the conservative 
movement’s impact on U.S. climate change policy [J]. Social 
Problems, 2003, 50（3）：348-373. 
[27]HILGARTNER S & BOSK C L. The rise and fall 
of social problems: a public arenas model [J]. American Journal 
of Sociology, 1988, 94（1）：53-78.
[28]TRUMBO C. Constructing climate change: claims 
and frames in US news coverage of an environmental issue [J]. 
Public Understanding of Science, 1996, 5（3）：:269-283.
[29]ENTMAN R M. Framing: towards clarification of 
a fractured paradigm [J]. Journal of Communication, 1993, 43
（4）：51-58.
[30]KAHN J & YARDLEY J. As China roars, pollution 
reaches deadly extremes [N]. New York Times, 2007-08-26 （A1）.
[31] HILGARTNER S & BOSK C L. The rise and fall 
of social problems: a public arenas model [J]. American Journal 
of Sociology, 1988, 94(1):53-78.
新闻与传播
25
